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undi 1 Foundations of Digital Marketing
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DIGITAL MARKETING CHANNELS

VIDEO, SOCIAL
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PPC, WEB DESIGN,
CONTENT MARKETING
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Internet users by world region since 1990

ill Global total in 2016:
S 3.408 billon

Sub-Saharan Africa
206 million in 2016

- South Asia
3 billion 468 million in 2016

2.5 billion
Giobal total In 2010: East Asia & Pacific
2 billion iRzl 1217 million in 2016
LDoilion Middle East & North Africa
210 million in 2016
i . Latin America & Caribbean
N Globaltoral in 20054 362 million in 2016
1 billion
Europe & Central Asia
. 669 million in 2016
0.5 billion Global total in 2000:
: 412.8 million
i . Global total in 1995: .
Global total in 1990: i3 North America
1990 1995 2000 2005 2010 2016

Data source: Based on data from the World Bank and data from the International Telecommunications Union. Internet users are people with access to the worldwide network.
The interactive data visualization is available at OurWorldinData.org. There you find the raw data and more visualizations on this topic. Licensed under CC-BY-SA by the author Max Roser.

a il 1.2 sdfdusudlddumeidanaudd a.A.1990

[‘ﬁm. ourworldindata.org]
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undi 2 Social Media Marketing
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2.4 01991 Facebook Retargeting
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Remarketing Aon137i1N150a1ag19 fugnAnguiAnds Facebook Ads fianunsavildiuiu IneasiSennagnsives
wdnin Retargeting

= Y =

\lewnfenisvinlamansnenagnd Facebook Retargeting Asivgaaiinfwiuiifonguidmneizonia
Custom Audience (nguiivsnefidmunies) 1udsiiAsadostulagnss uazazliainnsnyih Retargeting Ads 16
wazdianunmiaedlsianungnasns Custom Audience IdognsgniBuasimnzaniugsiatug §s Custom Audience i
Bunguidmanefiastunnldlaslideyaningsinslaenss lidiesdudeyaiioguussuu(On- Facebook) wie
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v
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Jumeulunsyin Facebook Retargeting @snsayinlalusinlneddunounsd

1.A8n7 Advertising on Facebook 311Uyt dropdown list snuunvlunivendnveansdn daniwi 2.7

Your Pages:
- .
augr PR AOIINENAEAT IM... 7
W
3 Ghia's Photographs 2
Faaqminue

See More...
Manage Pages

| Manage Groups
Advertising on Facebook

Activity Log 20+
News Feed Preferences
Settings

Log Out

Ml 2.7 adnduaumasusuuuevamtiaenanlu Facebook wagidan Advertising on Facebook

[ﬁm. www.facebook.com]

2. L YNR8NNSIANNSLeIWaN MYiNnN1SAAN Create an Ad 9NN 2.8

facebook business Get Started Learn Insights Resources News Support Q

Facebook Marketing on Facebook

Instagram Marketing goals

Audience Network Facebook Pages

Messenger Facebook ads

WhatsApp Facebook Stories

Creative inspiration
Workplace

Measurement

fIGlo L~ IOICET
Keeratiburt, connect with the people'who willlove your
business.

Create an Ad

AN 2.8 AN Create an Ad AMUUUYIN

[ﬁm. www.facebook.com]
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3. azidrgninrenisdanislavanvuedn adndu Ads Manager muvudy nasanduadni

Audiences EL‘UL?,JH Assets A9NTNA 2.9

n = Ads Manager Search

i= Plan 4+ Create & Manage all Measure & Report i Assets $+ Settings
Audience Insights Ads Manager Ads Reporting Audiences Settings
Creative Hub Commerce Manager Test and Learn Images Billing

Page Posts Attribution Catalogs

App Dashboard Analytics Business Locations

App Ads Helper Events Manager Brand Safety

Automated Rules Pixels Block Lists

Offline Events
App Events
Custom Conversions

Partner Integrations

Wi 2.9 Afnfiy Ads Manager > Audiences

[ﬁm. www.facebook.com]

4. nnUuAdn Create Audience wag Custom Audience fanIwi 2.10

Create Audience w = Filters = Ct

Custom Audience
Lookalike Audience %) - WCA - All Purchases

Saved Audience

mwffi 2.10 A8n Create Audience > Custom Audience

[17'1'34’1. www.facebook.com]
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5. 9IntuAdnil Website Traffic %50 Facebook Page Tuagiuinfaianisvi retargeting liuliulad

wawlrdning anamwi 2.11 azillunisiden Facebook Page waa91ntndaninaiifenis

Create a Custom Audience X

Use your sources

@ website traffic & Customer file
-
Q App activity Z% Offline activity

Use Facebook sources

2 In ram in
® Video stgga business
profile
@ Lead form Events
‘ About Custom Audiences
«” Instant Experience 2 Facebook Page Create the most relevant audiences by

adding people from the sources that matter
to you.

Cancel

2# 2.11 vin51@en Facebook Page LiNa¥in retargeting @1%5U Facebook Fan Page

[ﬁuﬂ. www.facebook.com]

6. azwiudmanadniniesdienfinnuvainuaiglunisii retargeting d1s1aeepdnTivy “Everyone
who engaged with your Page” 151agiiiudnaunsaionnguthmungld wunguauiidunguaiianizianzas vie

v ] a v & | PNt ) 1 = « .
ﬂuL“U'WlI'WQLWQLUU?SUSL?aququLLagﬂ‘UWL“U'HJ'WIUIW?W]“UEN event #1199 Iﬂﬂﬂumamwﬁ]&aaﬂ target all website

v

visitors in the past 365 days” fiaidenngueuiidiugiivledmislugie 365 Juluiisiaiuundaistazasinguy

U

o 44 co o L Ea & 0 I _ y 4
Wenvauleddnuiuunn vaantuyinsasdenguitvanei wagyiinisadn “Create Audience” AW 2.12

CreateaF book Page Ci Ji X

| (©Show
@ Add People to Your Audience

Include people who meet = ANY w  of the following criteria:

Page: [J] #adqmiun v

Everyone who engaged with your Page »  inthepast 365 days @

v Everyone who engaged with your Page  ©
@ Include More People @ Exclude People
Anyone who visited your Page (]
N
@ People who engaged with any post or ad [ ]
N People who clicked any call-to-action button €@ 50 X Show Description

People who sent a message to your Page [ ]

People who saved your Page or any post (]

Cancel Back

il 2.12 @enngadmneidasnislidiungina

[17'1'34’1. www.facebook.com]
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7. tuneusollazidunseise Facebook Campaign Faazdithmuneduufenguauiildnilvluduneu
Aaunt lagn1sisuAunnin Ads Manager a9 1nuAdnNFIAUUUYI1 “Create Ads” Uuainaie Lden

campaign objective &4 campaign objective 93nN15AUTIUNITUANIMTNTUY FRRYUVAIIINTUUFAITS campaign
fanInwi 2.13

Create New Campaign © Use Existing Campaign @

Campaign: Choose your objective. Switch to Quick Creation

What's your marketing objective? Help: Choosing an Objective

Awareness Consideration

Conversion
A Brand awareness ‘ Traffic O Conversions
'X' Reach @ 3”‘ Engagement ; Catalog sales

R App installs Th Store traffic

W< Video views

-q

Lead generation

©2) Messages

Reach

Show your ad to the maximum number of people.

Campaign Name @  Reach

Create Split Test @ () A/B test your creative, placement,
audience, and delivery optimization
strategies

Campaign Budget Optimization () Optimize budget across ad sets
(i}

Set Up Ad Account

2N 2.13 A9AT campaign

[#1317. www.facebook.com]
8. LA0UAINIAIUAI9ITNUNNIA Budget & Schedule Aanslduinisvaanwdniielivigvinnis
Usgnduiususovililnadfiadaudndsfauldunnndt uidudeniidealdiietuasdumadendazlilduinisd
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@V v ] Y 1 = . . = v Y @ a‘f
Ala Tudiuves Frequency Cap M1uA8819AB 1 impression every 7 days a1ga4 gnan 1 Auaylaiulawani 1

ASID 1 &UAY fanInd 2.14

Budget & Schedule
Define how much you'd like to spend, and when you'd like your ads to appear.

Optimization for Ad Delivery @ Reach w

To help us improve delivery optimization, we may survey a
small section of your audience.
Bid Control (optional) @ . s "
BX.XX maximum bid in each auction

Facebook will aim to spend your entire budget and get the most
1,000 impressions using the lowest cost bid strategy.

Budget and Schedule @ Daily Budget v 8150.00

8150.00 THB

Actual amount spent daily may vary. @
©) Run my ad set continuously starting today

Set a start and end date

You'll spend no more than 81,050.00 per week.

Frequency Cap @ 1 impression every = 7 days

When You Get Charged @ Impression

Ad Scheduling @ (@ Ru

Delivery Type @ Standard - Get results throughout your selected schedule
More Options

Hide Advanced Options «

AR 2.14 nsasArnudlunsuaasiwaddangutmneg

[‘17im. www.facebook.com]

. . ' = o A & w1 a Ao ' % = o § v
NUI Impression AONUIHAUA NN DL UUAAFIUALAUZ EU MWﬂiJQ']u’JuI@JHmW@EJ'Nu@EJ 14 I‘JJT_‘}EN'] ‘?NQ%VHTV]

anduiiulavanfiuandaasrainraneanuitnveas Jannsiilavan 14 Ju gndaziiulavan 2 Jusetu e

v vy v v
D= 1Y

Asu 7 TuaziliignAniiulavanliasy 14 Tu viadvisdudiuan impression Aeduaniazduegiudnuiulawanidl
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9. JumausalUAanisas1slayalngAanaIN Ad AUy F9N15ES 1A YAV LAMUTURBUT

Usng Inedunulawanasuingeguuviin Ad Manager fanwil 2.15

B Ad A

— |dentity
— Format
—— Media
—— Text & Links

i 2.15 wiydmiuadislasan

[ﬁm. www.facebook.com]

2.5 M13Aa1ANIU Google Map

a [

38NAUI1 Google's Local Snack Pack

°

n1sviin1snatnesulatfelnuil Google Map winfidinast

' ¥
1% a a

wgdwugsiandanuiawuda wuiuemns Sunw Huveded Suviegunsaling geeusa Niinthiu

q

UNTENIVTENNTBAINIS AT medumuasusnsynUssunvliiuauluiug

NANAIIVDINITRAIN Google Map Marketing A9 Google AxLADNLAAILNUTVDIFIUAUTOADNT 9L

Wifleawa 3 uissie 1 Adwivesnisdunirinty wudlefuidnin '@ 59de" Tudesdumvesniiavsdiunuiives

SMYTOWA 3 UWAWINTY AN 2.16 NIUTING R UUNTINAANEYRINTAUM FefuAvFeRanswarilazillena

Iowans@odu Ussinnveafianis/Sua anuiag 1avihnis anis wasdeyasin vseudusuesinsdwinaziuled

ag3lsfiniu nsisuinsegsiasslulleguu Google Snack Pack lanselaitu Jusgiunisutsdu
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‘U‘VI‘ﬁ 3 Content Creation and Curation
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1. W laAumneeIn1sYin content marketing

2. NIWATIBNITYIN content marketing
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undi 4 Search Engine Optimization (SEO)

aUszasdnsBEuiUsESunil 5

1. 1w lamnuruevas SEO, SEM wag PPC

2. NTIUANULANANDT SEM Wag PPC

3. 1911015911 SEO WUU on-page uay off-page
4. 530 Google AdWords
5
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Social Media Marketing
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Wumssug
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Y

Tie-up Advertising

#This figure is just a theoretical image.
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